
Google-Proof Your 
Website 

Michael I. Barr, DDS 
mike@RevUpMyMarketing.com 
mike@TheDentalWarrior.com 

Townie Meeting 2010 

mailto:mike@RevUpMyMarketing.com�


Make Google Your 
Beotch! 

Michael I. Barr, DDS 
mike@RevUpMyMarketing.com 
mike@TheDentalWarrior.com 

Townie Meeting 2010 

mailto:mike@RevUpMyMarketing.com�


Today’s Agenda 

What makes Google tick. 
How to make your website dance with 
Google. 
Make your website “sticky.” 
Get the patients you want! 
What do I mean by “Google-proof your 
website?” 
 
 
 



Do I Need a Website?  



Do You Like My Website? 



OMG!  Google changed!  OMG! 



Chillax! 

Google didn’t change (everything). 
Google implements about 500 
IMPROVEMENTS per year. 
You don’t have to start over. 
Stop chasing the latest fad. 
Hold on to your checkbook! 

 
 
 
 



Here’s how we do it. 
Let’s get started! 



3 Goals of a Website 

Get people TO your website. 
Get visitors to STAY on your website. 
Convert visitors to patients. 



Important Search Engines 

Google 
Yahoo 
Bing 



SEO vs. SEM 

Search Engine Optimization 
Search Engine Marketing 



Anatomy of Search Results 



Anatomy of Search Results 



Anatomy of Search Results 





Factors Affecting Google Rank 

Longevity 
Keywords 
Content 
Page Optimization (SEO) 
Links 

 
 

The one we can’t change. 



Are You Already Listed? 

Google, Yahoo, Bing 
type in “site:yourdomain.com” 



Site:yourdomain.com 

 



Site:yourdomain.com 

 



How Do I Get Listed? 

Mostly automatic.  They’ll find you! 
Some search engines allow you to submit 
your website. 

 



google.com/addurl 

 



Google Places! 

 



Google Places 



Google Places 



Google Places 



Google Places 



Google Places - Reviews 



Google Places - Sitelinks 



Sitelinks 



Google Places - Maps 



Google Places - Maps 



The Right Stuff 
Let’s talk SEO! 



Keywords, Keywords, Keywords! 

Keywords are the building blocks of how a 
website gets noticed by search engines. 
Keywords are what consumers are 
searching for. 
Think like a consumer. 

 
 



Keywords, Keywords, Keywords! 

Build your site around keywords. 
– Domain 
– Content 
– Meta Tags 
– Links 



Content Is King! 

Unique content vs. canned 
– Write your own! 

Pepper your copy with keywords. 
BUT… don’t use 
– “Blackhat” techniques 

keyword stuffing 
Invisible text 

Keep it fresh / updated. 
 



Long Tail 

N
um

ber of Searches 

Keyword Phrases 

Dentist Cincinnati 

Cosmetic Dentist Rochester 

Porcelain Veneers Atlanta 

Braces Boston 

Emergency Dentist Financial 
District New York 

6 Month Braces 
Boynton Beach 

http://upload.wikimedia.org/wikipedia/commons/8/8a/Long_tail.svg�


Long Tail 

Focus on where there is less competition. 
Don’t be everything to everyone. 
– Web searchers are usually very specific! 

Think “niche.” 
Create individual web “landing” pages for 
these niches. 



“If everything seems under control, you're 
just not going fast enough.” – Mario 

Andretti 
 



What Are Meta Tags? 

Does this code in your web page matter? 
– Title Tag 
– Description Tag 
– Keywords Tag 



Title Tags 

Page title – appears in the blue bar at the 
top of your browser. 
Used by most search engines in indexing. 
40 – 70 characters long. 



Title Tag 



Title Tag 



Title Tag Dos 

Keywords!  Think like a consumer. 
– “Cosmetic Dentist Cincinnati” 
– “Children’s Dentist Boston” 
– “Implant Dentistry Las Vegas” 

Most important words first. 
Unique and relevant Title Tags for EACH 
PAGE! 



Title Tag Don’ts 

Not there at all! 
Poor choice of words, or lack of keywords. 
– “Welcome, Home, Index, About” 
– “Your Name, DDS” 
– “New Page 1” 



Title Tag Don’ts 

Keyword stuffing (you can repeat a 
keyword once). 
Stop words:  “as, the, a, to” waste space. 
The same title tag on every page. 
Irrelevant title tag. 
 





Description Tags 

Page description. 
Used by many search engines in indexing.  
Some don’t use it at all. 
Search engines MAY use it in the results 
page.  (Google – yes and no) 



Description Tags 

 
If a search engine can’t find relevant 
keywords in the page content, it may use 
the description tag. 
Up to 250 characters. 



Description Tag 



Description Tag Dos 

Keywords!  Think like a consumer. 
Coherent sentences. 
Entice searchers to click on the link. 
Unique and relevant tags for each page. 



Description Tag Don’ts 

Not there at all! 
Poor choice of words, or lack of keywords. 
Keyword stuffing. 
A long list of keywords. 
 



Keyword Tags 

 
Was used by search engines in the past. 
Considered virtually irrelevant today. 



Black Hat Trickery 

Keyword stuffing. 
Invisible text (same color as background). 
Hidden links (very small images or a 
period). 
Unrelated / irrelevant keywords: sex, 
Brittney Spears, Tiger Woods, etc. 
Duplicate pages / mirror sites. 
Link Farms 

 



Black Hat Trickery 

What could happen: 
– Won’t work. 
– Penalties that reduce your rank or even de-list 

your site. 





All About Links 

Inbound links 
Internal hyperlinks 
Outbound links 



Inbound Links 

Directories 
– Association sites 
– Manufacturers 
– Labs 

Link Exchanges. 
From other websites you own. 
Discussion forums – in your signature. 



Inbound Links 

The #1 way to get inbound links…. 
 
 



How many links do I have? 
www.google.com/webmasters/tools/ 



Internal Hyperlinks 
Contextual Links - Use keywords as “anchor text.” 
 
“To learn more about porcelain veneers, click 
here.” 

    vs. 
 
“To learn about how you can transform your smile, 
go to the cosmetic porcelain veneers page.” 
 
Don’t over-do it. 



Outbound Links 

Useful? 
– Don’t outsource your expertise / credibility 

Open in new (blank) window. 
Link Exchange. 
 



Be Yourself! 

“If everyone feels comfortable with your idea, it isn’t an 
idea.  It’s an imitation.  Push beyond that toward the 
edge, toward something like a fingerprint – something so 
distinctive it resonates powerfully with a few.”  - Harry 
Beckwith – What Clients Love – A Field Guide to 
Growing Your Business 



Content Is KING! 

Google wants RELEVANT content. 
Web searchers want RELEVANT content. 
 



Content Dos 
(technical stuff) 

Use actual text (not images of text). 
Use keywords in “headings” (larger text, 
H1 tags), bold, and bulleted formats. 
Important keywords higher on page 
(above the fold). 
 
 



Content Dos 
(copywriting) 

Tell stories!  True stories. 
Be the expert. 
Be a problem solver. 
Share.  Don’t sell. 
Show.  Don’t tell. 
 
 
 



Content Dos 
(copywriting) 

Who is your target audience? 
Who are your ideal patients? 
Be a resource to them. 
 
 
 









Content Dos 

Write / speak from the heart.  Be yourself! 
Keyword density – if it feels clumsy, you’ve 
overdone it. 
Do your own photography. 



And a Few More Dos 

Informal vs. formal. 
Speak English! 
Bite-sized. 
Create separate pages for each 
marketable service. 
Consider blogging. 

 



Content Don’ts 



Write For People, Not Search 
Engines 



Photography 

Use smiles and portraits. 
No retractors. 
Remember these photos are for normal 
people, not dentists! 



Not This! 





Nor This! 



Nor This! 



Yes! 



OK! 



YES! 







Video 

New Patients, Inc. 
www.NewPatientsInc.com 



Patient Testimonial Videos 



Copywriting 

You MUST contribute to it. 
Be yourself. 
Be interesting by answering the questions 
visitors have. 
Think “Problem  Solution.” 
Write about BENEFITS not FEATURES. 
 



Who is AIDA? 

A -  Attention 
I -  Interest 
D -  Desire 
A -  Action 



Creating a Slippery Slide 

Good headline. 
Strong lead sentence. 
Make it about the reader. 
You’ve got about 4 seconds to get the 
reader to “stick” around. 
 



There’s More! 

Provide solutions to problems. 
Sell benefits not services or procedures. 
Sell the cure rather than prevention. 
People buy with emotion then justify with 
logic. 
Tell stories!! 





Content Don’ts 

Stolen / plagiarized material. 
Canned material. 
Dangling pages – no way to return “home.” 
Don’t “outsource” content by linking out to 
3rd party information. 



Content Don’ts 

Flash Intro page 
Music 
Excessive animation 



Never, EVER Hot-link! 



Other Goodies 

Domain names 
– NO 

www.MIBDDS.com 
www.DrMyNameIsHardToSpell.com 

 
– YES 

www.AdvancedDental.com 
www.SmileStylers.com 
www.AtlantaDentalSpa.com 
 
 





Other Goodies 

Domain names 
– Pass the “radio test” 
– Keywords (nice but not critical) 
– Brandable 
– Memorable 
– No hyphens 
– Don’t use your name. 

 
 



Other Goodies 

Resources 
– Google Analytics 
– Google Adwords 
– Google Webmaster Tools 
– www.copyscape.com 
– Keyword tools 

 



I’ve Got a Website. 
Now What? 

Tell everyone! 
– On every piece of paper that leaves your 

office. 
– Business cards. 
– Radio, TV ads. 
– Print ads. 
– Practice letterhead. 
– Street sign. 

Get ANOTHER website!  And, another! 
 



“We're always somewhere in between 
We never taste, the sweet extreme” – Sammy 

Hagar, “Both Sides Now”  



Wrapping up! 

Google isn’t “changing everything.”  No 
need to panic. 
Stick to the basics.  Don’t worry about the 
latest fad. 
Create your own original content. 
– Write for your audience.  Google will like it. 

Create individual, optimized pages for your 
services. 
 



RevUpMyMarketing.com 



You Can Find Me 

Dentaltown! 
TheDentalWarrior.com 
RevUpMyMarketing.com 
MyDentalDomain.com 



Michael I. Barr, D.D.S. 
mike@RevUpMyMarketing.com 
mike@TheDentalWarrior.com 

Well, you can stake that claim 
Good work is the key to good fortune 

Winners take that praise 
Losers seldom take that blame 

If they don't take that game 
And sometimes the winner takes nothing 

We draw our own designs 
But fortune has to make that frame 

 
So get out there and rock 

And roll the bones 
Get busy! 
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